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 Current research results are less and less disseminated by books as authors opt for periodical journals 

across a wide range of scientific fields to publish there scientific articles, case studies, research papers, brief 

overviews of results etc. Journals comply with the publishing standards as to paper format, context and 

topicality of the subject matter, the methods and tools used by the author, results and discussions, 

conclusions and bibliography. 

 Writing, editing and publishing a scientific article is a 

complex and long-term process which plays a specific role in 

completing and making full use of the scientific research by 

disseminating its concepts and results to the scientific 

community. Each time an author chooses to publish the results 

of his or her research, s/he contributes to the increase and 

deepening of knowledge in a particular scientific field, such as 

the economic field. Successful publishing in academic or 

scientific journals is achieved by ensuring coherence between 

content and form of the article. This requires precise 

knowledge of principles of editing a scientific paper, a high 

degree of rigour in editing, accuracy of the “written” word and 

thoroughness of the entire activity of text preparation. The 

ability to write texts in compliance with the rigour imposed on 

a scientific paper is a skill that is acquired over time by 

composing texts, receiving feedback from reviewers and third 

parties, rethinking and re-producing initial ideas and studying 

scientific research methodology and good practice guides for potential authors, such as the present book. 

The results from research, studies or experiments cannot be truly known by the scientific community 

unless they comply with the standards and rules developped by experience and tradition of scientific work. 

The author must know the scientific research methods and the structural elements of a scientific article. S/he 

also has to meet the editing and articulation requirements typical of some scientific fields and groups of 

specialists and comply with the code of ethics in research and communication of results obtained as well as 

publication opportunities. 

 The authors adopt a logical and systematic approach to the process of writing, editing and publishing 

a scientific article. They start from past and present challenges of current scientific research, then describe 

the structural elements of a scientific article and its editing requirements as well as the relevant aspects 

related to research and publication deontology and end up with presenting ways of disseminating the results 

of their investigation. Their purpose is to provide practical suggestions for improving the work of writing 

and publishing scientific articles. 

 The book is mainly intended for young researchers, PhD, master’s and undergraduate students as 

well as academics interested in writing and publishing scientific articles in prestigious mainstream journals 



indexed in databases of great import to the international scientific community. The book takes the form of 

a study that expounds a number of good practices for writing, editing and publishing a scientific article in 

the field of economics and business adminitration, with respect to: 

 the characteristics of the modern economic research as a cyclic model: the primary cycle of research 

inputs and outputs, the secondary cycle concerning the strategy to be followed by an author, the tertiary 

cycle of inference and control of scientific content and the quaternary cycle focused on the results of the 

economic research; 

 the basics of how to communicate final research results in written form or to communicate them 

orally at scientific events or to design a high-toned poster which summarizes the scientific accomplishments 

in a particular field; 

 the structure of a scientific article in the form of pre-text, text and post-text elements accepted by 

most mainstream scientific journals; 

 ways of optimizing the citations of a scientific article; 

 writing a paper in scientific journal style;  

 appropriate examples in the economic field of Harvard style citations and referencing; 

 general make-up rules concerning text writing, inserting tables, figures, acronyms and 

abbreviations, equations, formulas and punctuation; 

 proper and relevant information on scientific research and publishing deontology, with special focus 

on the concepts of plagiarism and intellectual property theft, as well as on the current legislation and the 

recommendations on how to take information from various original papers and process it in a new 

manuscript so as to avoid all sorts of plagiarism; 

 aspects related to the assessment of scientific performance in economic faculties, databases relevant 

to economic sciences, the scientific profile of a journal and relevant criteria for choosing scientific economic 

journals and nationally and internationally renowned publishing houses and groups. 

The idea to write this book is the result of the synergy between several determining factors. Some of 

these factors are the experience acquired by the authors as teachers, researchers, reviewers at various 

scientific events, graduate and master’s thesis supervisors, official reviewers in doctoral committees, project 

assessors at various competitions, and especially as editors and advisers to of domestic and foreign economic 

journals indexed in prestigious databases such as Thomson Reuters Web of Science and Scopus. In light of 

the above aspects, the authors have understood the conceptual and, in particular, the methodological 

challenges, difficulties and shortcomings faced by various authors, especially the young researchers (MA 

students, PhD students, instructors etc.), in developing and making up scientific articles in the various fields 

of economics and business administration. 

 The present book highlights the essential aspects of writing a scientific article with an interesting 

content and attractive form of presentation, therefore with increased chances of being accepted and 

published in a prestigious mainstream journal, which guarantees the originality of the research results. We 

believe the book will benefit all researchers and academics, especially the young researchers in the field of 

economics and business administration who wish to dedicate themselves to the pursuit of a scientific career. 
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